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#getyourRECon SOCIAL MEDIA CAMPAIGN 
All public relations efforts should reflect the 

purpose of the brand. The purpose of the UCM 

Student Recreation and Wellness Center (the 

REC) is to “Embrace and evolve the mind, body 

and soul.” When we came up with 

#getyourRECon, we wanted to promote the fact 

that there are many different ways to “get your REC on” and wanted to highlight all aspects of the 

REC. 

CHALLENGE 
Most students viewed the REC as just a place to work out; its purpose serves much more than that. 

Some students go just to hang out with their friends; some to grab a coffee from Einstein’s and 

study; some go there to just get out of their dorms or kill time in between classes. Point is: going to 

the REC isn’t just about exercising. Our client wanted to make sure students viewed the REC as just 

as much of a mental experience as physical experience.  

GOALS 
 Highlight the full body experience that the Student Recreation and Wellness Center 

provides to promote overall student health and wellness, while showing that the REC is 
more than just a place to work out. 

 Create a buzz on campus about #getyourRECon 
 Increase interaction on the REC Facebook, Twitter and Pinterest accounts 

HOW IT HAPPENED 
Launch Day Event 

 We set up a booth on campus outside the 
REC front doors with music, t-shirts 
stickers and a pushup contest that 
encouraged students t stop and 
recognize theREC 

 Students used their smartphones to 
follow the REC on Twitter and tweet 
@UCMsrwc using #getyourRECon for a t-
shirt. If they didn’t have Twitter, they 
could like the REC on Facebook and like 
our Mo picture for a t-shirt. 

 T-shirts were such a hot commodity that 
morning, we ran out within two hours. We told students to be 
looking out for more opportunities to win through REC social 
media in the weeks to come. 

Launch Video 
 This video was posted during the launch day on Twitter, Facebook 

and the Ucmo.edu to illustrate the meaning behind 

#getyourRECon, various amenities the REC has to offer as well as 

the friendly instructors and variety of workout classes offered. 

Social Media Campaign 

Push up contest winners hit 100 

http://www.facebook.com/photo.php?v=10151100770879366&set=vb.165741243497012&type=2&theater
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Website 
 We created a page on the UCM website: Ucmo.edu/getyourRECon which housed the video, 

links to social media and the hashtag #getyourRECon 
 

Prize giveaways via social media every week 
 We asked Twitter followers what their favorite part is about the REC. This prompted 

students to highlight different areas of the REC Center.  

 

 Giveaway prompts varied from week to week. Below is an example of a “caption this” 
giveaway. Students were challenged to come up with the best caption for the picture. The 
caption with the most likes could win. The post gained a lot of student interaction and the 
winning caption had 35 likes. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
RESULTS  
 
Goal 1: Highlight the full body experience the REC offers 

 We wanted to give all college students content they whether or not they had ever stepped 
foot into the REC before and through this content, promote the REC Center’s purpose. Based 
on students’ responses from different posts, we believe this goal was accomplished. 

 We familiarized students with the fitness instructors to help get students to check out 
different classes at the REC. We did on-camera interviews with the instructors for our video 
and took pictures of them in #getyourRECon t-shirts. The instructors had never been 
brought together before and were so excited to be a part of the campaign, wear the t-shirts 
and promote it. 
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Goal 2: Create a buzz on campus about #getyourRECon  
 Use of #getyourRECon on social media 

skyrocketed during launch day 
 Hashtag is still being used five months later and 

#getyourCLIMBon was derived from it by the 
REC’s indoor rock wall climbing group 

Goal 3: Increase interaction on the REC Facebook, 
Twitter and Pinterest  

 We took Twitter followers from under 150 to 444 
followers so we gained about 300 followers 
between the campaign launch and now. 

 The REC’s Facebook reach hit 3,027 in the weeks 
following the campaign launch. The reach nearly 
tripled from the day before the campaign to the 
end of October. 

 We gained 46 followers on Pinterest and we are 
now following 135. 

 
 

 
 
 
 
 
 
 
 

 
CONCLUSION 
 
Overall, #getyourRECon spread awareness of the resources the REC Center offers because it gave 
the REC a personality that let students interact with and love no matter what their personal 
interests are. 
 
 
 
 
  

 

   Twitter followers went from under 150 to 444     Facebook reach tripled following #getyourRECon launch 


